Use of the Internet as a research method in a study of the emotional effects of tooth loss in Poland.
The study explored the use of the Internet to investigate the emotional effects of tooth loss in a Polish population. The Internet was used as a novel method of recruiting study participants. The study was announced on Internet pages in the Polish language inviting anyone who had lost some natural teeth to respond. Respondents were sent a questionnaire by e-mail, which they completed and returned by the same means. Twenty nine completed questionnaires were received in a twelve month period. The respondents were predominantly males under the age of 50 years reflecting the profile of Internet users in Poland. Despite the sample bias, the results showed a trend similar to the findings of earlier studies into the emotional effects of tooth loss with many of the respondents reporting difficulty in coming to terms with the loss of some or all their natural teeth.